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Hall of Fame members




Paul
GGleicher

For Perry Ellis, the
architect designs a unified
floor signaling a thriving
operation.
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necompassing 28,5600 sq. 1. on a

floor spanning a city block, the
Perry Ellis showroom in mid-Man-
hattan’s Grace Building consolidates
sectors of the organization previously
in disparate locations. Perhaps more
important to the client than this phys-
ical joining of forces 18 the show-
room's subliminal message ol health
imparted to a men's wear operation
that lost its founder in 1988 and man-
aged to survive the ensuing brutal
economic conditions that devastated
much of the clothing industry.
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Thanks to architect Paul Gleicher, the
Perry Ellis headquarters are now or-
ganized for efficiency within a re-
laxed, neutral/matural setting befit-
ting the fashions.

The site’s inherent assets—pano-
ramic views and abundant daylight—
were primary factors governing spa-
tial organization. Access lo views
comes from virtually any point in the
hallways, according to Gleicher. An-
other consideration in planning was
placing the men's wear designers ad-
jacent to the showrooms, crealing an

interactive situation between this con-
tingent of the Perry Ellis stafl and the
organization’s clientele.

Opposite: With its knockout views, arched
ceiling and green serpentine stone floor-
ing, the reception zone is conoeived as an
“outdoor” antercom. Display area behind
the maple and glass desk spotlights soa-
sonal fashions.

Above: In the lounge, a maple display wall
with variable shelf options affords buyers
a preview af the shirt collection.
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The neutral scheme
extends to the
executive suite where it
is interpreted with
upgraded materials,

Shownreoms nol anly VALY 0 g,
but also are reconfigurable. “Walls,"”
anys Gleichoer, “are designed as large
doors Lthal swing open with a strong
puah, and the display units sasily rall
Lo wvirtuslly any localion. Both walls
and display plecos are seven 2. high
and of maple, which is Lhe pre-
dominant material throughout the in-
atallation. In ths executive officss ths
wiond chinges to Mrd s-eye maple and
the pearvasive maleriale palsiis of
wood and loxiunsd carpeling s en-
riched to include pale leather for wall
CIFUTINE

Credil extends Lo Lthe design team of
Gino DeSantis, Aandy Soprano, Stu-
iwrt Basseches and Annie Hoberls, The
project was complelesd within a four
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Clppos b Flexdible showromns formed by
maple swdnge wnlls and mobile condainers
are pragrnalss and werrfiortately =l ylisly
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Ay Execuiive offloe cowpbinees Uhe

straiewsl aarnruage of he rest of Lhe pro
acl Bl werthy &llpgfitly more NS UrRos
materials Within the oon, T SRRl
Kalvin) Hrarescent lamps provide cormoeof
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Stone Moarlig: Stoor Soune, Carpel Feallng
Track lighiing Beferes: Lighioler, ek Pes-
dant lipkting Axtares: Georgs Koveos: For He

i Revessed Lghilmg: [ighioler Leabher
wall cowverimg: SNovnwall Pafnl: FHergamen
Maowore Casdom forndfere aod ol Fheesrbo Ooom
meeroial Cabuned Corporad Showroom chalrs
apd table base: Cordon [nternabionsl Exeew-
tive offier seadingT Kool Atedier Tndero ool
Mardware, 'chlge Lighling designer: Focos
Lagfating: Contramtar VerdernetasCirmdimatim Corg
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1 HECEPTION

& WAITING

3 ETORE RO
4 SHOWRCOME
B FFRESTINENT

6 SECHETAHRY

T OONFERENUE
8 R

# CUHPOHATE

10 SALES

11 DESIGNERS

12 CAFE

13 FRODUCTION

14 TELEPFHONE

18 COMPUTER

18 CFO

1% PUBLIC RELATIONS

18 CUSTUMER SERVICE
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